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Com a crise econdmica Americana estabelecida nesses momentos e com mais de 46 mil foreclosures apenas na rea de Los Angeles como fato consumado, surgi uma perfeita
oportunidade para primeiros compradores e também investidores. Depois de uma “avalanche” que fez muitos compradores por diferente motivos perderem suas casas e aparta-
mentos, surge depois de quase 50 anos, especialmente no Sul da Califdrnia - por sempre ter sido um mercado com demanda/procura, uma fantastica oportunidade para investir
no Mercado Imabiliario. Claro, agindo com seguranga, sabendo aonde esta pisando e principalmente, com quem esta fazendo negécios. Neste “FREE” seminério patrocinado
pela Soul Brasil magazine e com apoio de diversos profissionais em dreas distintas como a de consolidagéo de débitos, marketing & planejamento, vendas, financiamento e
investimento, vocé abrangera seu conhecimento nas respectivas reas citadas acima e estara melhor informado para tomar a melhor decis&o quando assim for necessario.

A Quem Poderia Ser Util e Interessante:

Casais, Pessoas Interessadas em Investir, Primeiros Compradores, Aposentados, Donos de Negacios, Qualquer Pessoa Interessatla em Bons Negacios.

Sun, 17/08/08 as 10:30am em Culver City/L.A
Mais Informacoes (8181508-8753 ou www.soulbrasil.com
* RSUP por email: info@soulbrasil.com”
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Editor’s Letter
Carta do Editor

a better place, and it is a good idea to get closer to God preserving his first natural creation. The envi-
ronmental issue put all of us in the same boat and it will not sink only if we all row. For millions of years
the earth was in perfect balance. All the carbon dioxide breathed out by animals was completely absorbed
by plants via photosynthesis, while the plants produced just enough oxygen to sustain all the animals. Than
humanity discovered “fossil fuels” — which were millions of years of plant accumulations, preserved in the
form of coal, oil and natural gas. We saw this treasure as a bonanza of almost “free energy” burned nearly
half of those millions of years of accumulation in the last two centuries, increasing our rate of consumption
year by year. This edition of Soul Brasil is part of our commitment with the environmental responsibility
and in support to alert our readers to start restore Earth’s balance and be a bit more carbon neutral.
Golden is arisk...
Green s a solid investment.

1’1 is a truth that nature was created before the humanity, it is a necessity those days to make this planet

uem ja passou o olho nas paginas da Biblia sabe que a primeira preocupacao de Deus foi criar a na-

tureza. Portanto voltar a fazer do planeta Terra um melhor lugar € vamos dizer assim, aproximar-se

do todo poderoso. A questao ambiental nos poe todos no mesmo barco planetario e ele nao afundara

apenasse todos remarem. Por milhoes de anos a Terra esteve em perfeita harmonia. Todo didxido de carbono

era praticamente absorvido pelas plantas através do processo que chamamos “photosynteses”, enquanto es-

sas mesmas plantas produziam suficiente oxigénio para manter em harmonia toda a vida animal. A humani-

dade entéo descobriu o que chamamos em inglés de “Fossil Fuels” — gerado por milhdes de anos de acumu-

lacdo “verde” e preservada em forma de carvao, dleo e gas natural. O que vimos foi esse tesouro acumulado ir

sendo destruido principalmente nos tltimos 200 anos em virtude da ganancia de uns, da irresponsabilidade

de outros, ou simplesmente pelo aumento da populacdo mundial e de um respectivo impulso acelerado do
consumo ano apos ano. Essa edi¢io faz parte de nosso compromisso pela responsabilidade ambiental.

Ouro e Prata é um risco...

Verde e Natural é um sélido investimento.

Letters/Emails [ <124

Eu e minha familia estdvamos de ferias conhecen-  Congratulations for the beautiful and well done
do um pouco da beleza desse estado quando, com  article about Social Responsibility in your issue
muita alegria encontramos a revista emum café  of May/June. We believe this theme is really a
em Monterrey na Califérnia. Como estGvamos  priority in our society and that initiatives such
indo no sentido de Los Angeles, a revista nos aju-  the magazine should have a positive impact. We
dou a decidirmos parar em Santa Barbara e a  have been reading Soul Brasil for a while and we
descobrir essa cidade que nos fascinou. Sucessoa  know that always we can find good articles that
toda a equipe! can help us in a way or another.

* Reinaldo Albuquerque - Osasco/SP  * Julio/Elizabeth Veras — Los Angeles/CA

Soul Brasil is on a mission to build & networking
with Brazilian Lovers and the Conscious Living community.

*If you have or know of, a space where our magazine can be welcomed,/display for the public or your
clientele, please let us know. Use your purchase power with our advertisers and encourage others
business to advertise. Send us your comment. Have some free time and would like to collaborate with
us in some way ? Send me an email to
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WETSUITS:
www.matuse.com

www.patagonia.com

To make it even worse, the solvents used in

conscious about what they build and sell. But
don’t take my word for granted. Go out there,
research, get upset and make a change!

the lamination and gluing processes evaporate
emitting VOCs and polluting the air. It sounds
to me like we are far from creating an “enviro-
friendly” wetsuit. The first step is to acknowl-

SHAPERS: BIOFUELS:

he ocean is my playground, my church,

a place I respect and enjoy life the most.
Without a balanced and healthy environment
there would be no ocean or at least no ocean
that I could interact with. As surfers we should
all be environmentalists. We should fight for
our planet, conserve our resources and be
smart about how we use them. And most im-
portantly, VOTE for those who care about it.
Sounds easy right? Not really...

If riding perfect waves and being in the sun all
day make you feel more “connected” to nature,
then we should start looking at the impact that
our surfboards, wax and wetsuits cause on the
environment. The traditional surfboard is built
from polyurethane foam (PU) and polyester
resin with a fiberglass cloth. There are also Ep-
oxy boards, made with polystyrene foam (PS)
and epoxy resin with the same fiberglass cloth.

Not to get too technical here but both of these
methods of building surfboards are anything
but “enviro-friendly”. The main concerns are
the emission of VOCs*, the dangers of exposing
workers and shapers to toxic materials and the
fact that these surfboards are not recyclable or
sustainable.

6

There is some good news though or at least the
hope that we can head in the right direction.
Some manufacturers are starting to produce
PU foam made with plant-based polyols. Soy
and sugar based PU foam have 25 to 35 percent
less environmental impact and take less energy
to be produced. Better, non-toxic resins that
have no VOCs emissions are also being created.
Hemp cloth is starting to be tested as an alter-
native to fiberglass and it promises good and
“greener” results.

We cannot forget about the rebirth of the
wooden surfboards, made out of balsa wood,
redwood, etc... The new methods of construc-
tion offer lighter surfboards than the original
Hawaiian ones and last longer. I have to admit
that T still ride a traditional PU surfboard and
until last year I never stopped to think about
the impact that my board creates. I feel confi-
dent to say that I'm ready to make the transi-
tion by researching and taking steps towards
owning a “greener” surfboard.

When it comes to wax, most of the products we
know or use are produced from petrochemicals.
Guess what? Not so good again. They eventu-
ally fall off our boards and end up in the ocean.

g Paulo Dias

Luckily, there are companies producing wax
out of clay and bee’s wax, 100% natural, biode-
gradable and non-toxic.

Wetsuits. I wish we never needed them. Hard
to put on, heavy and block the sun. If you live in
atropical place, no need to worry about it but if
you don't, chances are your surfing causes more
impact than you've ever imagined.

Wetsuits are basically made out of foamed rub-
ber (neoprene) and laminated to fabric, usually
polyester or nylon in a jersey knit. They can be
produced from petroleum or limestone deri-
vates.

We all know the impacts of materials de-
rived from petroleum but the impact from
limestone derived products are somewhat
unfamiliar. According to Todd Copeland,
(part of Patagonia's Fabric Development
team, a team who strives for “greener” and
more conscious products in the surf indus-
try) both of the methods are chemically
equivalent and cause equally significant en-
vironmental impacts. The only advantage of
limestone products is that they are easier to
clean in case of a spill.
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edge it and invest in research and development ~ Chad Jackson  www.conservfuel.com ; -—
of new materials. www.ushempeo.com -
Danny Hess INFORMATION:

Well, that doesn’t mean you should feel guilty = www.hesssurfboards.com Wetsand
and all of a sudden donate your surfboard, burn | Tom Wegener www.wetsand.com
your wetsuit or attack your local surf shop. Infor- | www.tomwegenersurfboards.com GreenSurf

| mationand education playimportantrolesinour | Jon Wegener www.greensurf.org

:  lives and allow us to make better choices. Those - www.wegenersurfboards.com
~ choices should not be limited to surfboards and = |

. * Volatile organic compounds (VOCs) are emit- = i
ted as gases from certain solids or liquids. VOCs
include a variety of chemicals, some of which may

| accessories but also applied to food, electronics E! BIOFOAM:
- and everything else we consume. After all, we are .~ Home Blown

only as good as the planet we live on. www.homeblownus.com have short — and long — term adverse health ef-
WAX: fects.

Here is a list of companies/people that are try-  www.matunasco.com Paulo Dias is a Soul Brasil contributor and as

. . . sociate editor for www.wetsand.com

ing to make a difference, be creative and more ~ www.wetwomensurfwax.com %% Photo by the text author, Paulo Dias
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Hd algum tempo me contaram uma his-
toria de um homem que, desiludido da
sociedade, resolveu sair andando pelo mun-
do. Perguntei o que havia acontecido com
ele, mas ndo souberam me dizer... talvez ele
ainda ande por di...

No dia 05 de maio de 2005, um rapaz de nome
Jorge Elage, Nascido no interior de Rondonia
no norte de Brasil, partiu para uma longa
Jjornada denominada “Projeto Peregrino”. Ele
ndo estava desiludido de nada, pelo contrd-
r1o, tinha clareza em seus objetivos em busca
de experiéncias novas e muita adrenalina.
Sabendo de seu caminho, queria construir um
final diferente para sua jornada.

Ele queria fazer uma daquelas viagens que
ndo se sabe exatamente por onde vai passar e
nem de quando se vai voltar. Saiu com $700
dblares no bolso, uma meta - dar a volta ao
mundo, e um destino final chamado Brasil.
Por comegar pelo seu sobrenome “Elage’,
que significa peregrino, explorar o mundo
e conhecer a si mesmo, enfrentar situacoes
adversas e sair da zona de conforto da casa
dos pais era uma atitude que iria ajudar a ele
desenvolver todas as suas qualidades. Jorge
Elage tem antepassados sirios, alemdes, por-

e

0l0s Passos da Aventura

o "
B
B

tugueses e de nativos indios do Brasil. Uma
pessoa tipicamente Brasileira. Com a Ama-
z0nia na veia e o globo inteiro no coragdo.
Na infancia morou em 7 cidades Brasileiras
e aos 16 fez um ano de intercambio estudantil
na Nova Zelandia. Esse intercambio mudou
a sua vida e a visdo do mundo. Ele fala com
carinho desse pais da Oceania e complemen-
ta “Na Nova Zelandia rola uma sinergia na
combinacdo do esporte de aventura com meio
ambiente e o turismo. E algo fantdstico”.

Em sua viagem de mais de 3 anos entre
2005 e 2008 pelo mundo, ele destaca sua
passagem pelos EUA onde passou mais
tempo (7 meses entre a California e Neva-
da) onde buscou uma estabilidade financei-
ra para dar prosseguimento ao projeto; a
Austrdlia, onde fez muitos amigos e inclu-
sive muitos Brasileiros curtindo a mesma
onda de praticar esportes e viajar; o Méxi-
co, onde manteve-se envolvido com o ritmo
de vida local; Indonésia e Jordania, dois
paises islamicos, que sabia pouco a respeito
e do qual teve certo receio. Mas com pouco
tempo sentiu o povo hospitaleiro e amigo,
belezas naturais magnificas, altas ondas e
em especial na Jordania, potencial para es-
calada e montanhismo.

i ] »

Lindenberg Jr.

Jorge ainda acrescentou que a América é um
pais fantdstico e que para esportistas como
ele passa a ser maravilhoso acompanhar
de perto a tecnologia e os avangos dos equi-
pamentos esportivos. Mas que ainda hoje a
Ameérica tem alguns “cancers” em sua estru-
tura como sociedade consumista e que nes-
se ponto é preciso aprender um pouco mais
com a gente de paises como os da Asia e o
do Brasil.

O Peregrino voltou ao Brasil e esta vivendo
agora em Brasilia onde recentemente deu
inicio a producdo de um livro sobre sua via-
gem e de onde pretende ajudar as pessoas a
buscar realizar os seus proprios sonhos. Jor-
ge Elage pretende também fazer palestras
e exposicoes fotogrdficas para que esta rica
experiéncia ndo se limite a sua vivéncia pes-
soal, assim como trabalha na preparagdo da
equipe Espirito Livre para o Campeonato
Mundial de Corridas de Aventura que acon-
tece em outubro deste ano junto ao evento
Ecomotion Pro (www.ecomotion.com.br), a
ser realizado no Nordeste.

* Para saber mais sobre Jorge Elage e seus pro-
Jjetos de aventura visite www.espiritolivre.net
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* English edition: Jennifer Parker

here’s nothing more ecological than

flowers and nothing more of an aphro-
disiac if the flowers are jasmine. According
to historians, the world over famous Cleo-
patra was already making use of jasmine
in her hair to distract Markus Antonius
during their business meetings.

Full Service Packing/Crating
Auto Nationwide

Most of the oils - often used in aromather-
apy, found in the market under the name
“aphrodisiac” come from white flowers
that blossom during the nighttime, and the
jasmine flower is the queen of all. Thanks
to its “stimulating components”, like the
“indole” that can be found in the accent
of all white flowers, jasmine is considered

Un To 65% Off
Any Long Distance Move

“0""& m'r the world’s most sensual flower, followed
by the narcissus, madonnas and lilies. The
jasmine’s aroma inspires high feelings and

spiritual love. It purifies, rejuvenates, at-

Free Moving BOXes - cantorpetaiis
Or
Free Housing Carpet Cieaning

tracts and seduces.

Increasing Your

Pleasure Naturally

The Sandalwood is aphrodisiac oil that
suits men and women and can be of great
help for the “here and now moment”. In
an essay published in the "International
Journal of Aromatherapy" the benefits of
this particular flower can encourage the
climax between couples by turning fanta-
sies into reality. The floral musk helps cre-
ate the perfect atmosphere for romance.
It is great for a first encounter or to make
a good first impression. The Neroli (that
comes from the flower of the orange) and
the ylang-ylang, both help relax the body,
and as a consequence, a more comfortable
and appropriate environment for those
moments. Exotic aromas!

The pink oil has the power to open up the
hearts of both genders. For hundreds of
years it has been a wonder for women and
something that pleases most of men, espe-
cially if mixed-up with anotherflavored oil.
The oils that are considered an aphrodisi-
ac tend to be used to first physically relax,
and then to contribute to the excitement.
This happens because the scent activates
certain areas of the brain and body helping
in the excitement and pleasure! B

MERCADO LATING

Ampla Variedade de
Produtos Brasileiros!

* Precos Imbativies
* Frigorifico
* Padaria
* Cerveja e Vinho
* Produtos Sul-Americanos

11742 Central Ave. Chino - CA 91710
(818)628-8215

Loved by the Tupi Indians...

The Brazilian tropical herb Catuaba is famous for its aphrodisiac powers. The skin
is used as tonic to bring back male potency and endurance. The Native Indians ap-

AMC | CMSA

WIWW.MOVEAST.COM 8

propriately nicknamed Catuaba as “Pau de Resposta” (The rod of the answer). Stud-
ies also indicate that its energetic properties fortify the nervous system and improve
memory and mental alertness.

Soul Brasil Magazine © e july/august 2008 e www.soulbrasil.com
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!\ ’ada mais ecologico do que flores,

nada mais afrodisiaco em termos de
dleo, do que o de jasmim. Segundo histo-
riadores, a famosa Cledpatra ja usava o
dleo de jasmim em seus cabelos para dis-
trair Marco Antonio durante seus encon-
tros de negdcios.

A maioria desses 6leos, no mercado do
que podemos chamar afrodisiaco, sdo
extraidos de flores brancas que desabro-
cham a noite. E a flor do jasmim é a rain-
ha delas. Devido aos seus componentes
“estimulantes”, como o “Indole” que estd
presente no perfume de todas as flores
brancas, o jasmim é considerado como a
flor mais sensual do mundo, seguido pela
madonna e a lily.

Ja o Sandalwood, dleo afrodisiaco que pode
ser usado para ambos 0s sexos, as vezes

Soul Brasil Magazine © e july/august 2008 e www.soulbrasil.com

permite criar o clima do “aqui e agora”
acontecer. Em um artigo publicado no "In-
ternational Journal of Aromatherapy" se
discute os beneficios dessa flor em ajudar
no climax entre casais, transformando fan-
tasias em acontecimentos presentes e bem
reais. Ja o Almiscar, ajuda a criar uma at-
mosfera propicia para o romance. Se vocé
tem um primeiro encontro que acha pode
ser decisivo, essa esséncia esta na vez.

O Neroli (que vem da flor de laranja) e o
ylang-ylang ajudam a relaxar o corpo,
e consequentemente, a gerar um clima
mais descontraido e apropriado naquela
hora H. Por outro lado, o 6leo de rosa
tem o poder de abrir o coragio de am-
bos os sexos. Ja é por centenas de anos
uma maravilha para as mulheres e de
bom agrado para a maioria dos homens
- especialmente se for misturado com um
dleo de condimento.

Os oleos considerados afrodisiacos ten-
dem a serem usados primeiramente como
relaxante fisico, e depois contribuem para
a excitagdo. Isso acontece porque o aroma
ativa certas partes do cérebro e do corpo,
ajudando na excitacdo e nos seus bons
momentos de prazer! [J

Help us build a cultural bridge
through the art as well as promote a
healthier and conscious living.

CUL BRASIL

Fill out the information below to receive your own
magazine at home. Subscriptions are available $18
far ¥ issues (one year).

If you prefer the digital format, visit our site
www.soulbrasil.com to process it online.

S

BRAZILIAN-MARKET
NOW UNDER NEW MANAGEMENT

Warmly welcome you to the
NEW Kitanda Brazil Market Name -

Address -
Misica CDs Revistas DVDs
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Temperos Bikinis Fashion
Bolachas Biscoitos Doces ; ;
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Salgadinhos Carnes Bebidas ]
Tel: (818) 995 7422 Nationality -

Send $18 by check or money order to:
Kisuccess Publishing Co.
4243 Cahuenga Blyd - North Hollyweod, CA 91602
Thanks for your suppart!
Would you like to contact us?
info@soulbrasil.com or (818) S08-8753

13715 Ventura Blvd (west of Woodman)
Sherman Oaks - CA

www.kitandabrazil.com

A Arte de
Mudar

d |_'|-'_‘.-I'|T|'_" entr

2 g sUa mudanca,

«
CONrmANCA

Moving & Storage

1 (866) 266-8464

www.confiancamoving.com



- From Hollywood
¥
. ﬁ

UCLA Live: Jessye Norman is a sublime
diva. In “The Five Seasons,” she sang about
the seasons of love, interpreting the German
language as though it was her mother tongue,
filled with nuances, charged with all of her
being, delivered with such passion that she
made me for the first time enjoy and fall in
love with German Opera.

Hearing Dianne Reeves was like watching
two performers. The first is the jazz singer who
has a perfect instrument, always challenging
the boundaries of her voice. The other is the
storyteller who’s intimate, warm and feminine.
If one day she chooses to integrate both, there
will be nothing she could not sing, including a
soft, gentle and intimate bossa nova.

Bianca Rossini

www.biancarossini.com

biancatvshow@gmail.com

UCLA Live’s director David Sefton an-
nounced the 2008-09 season. It's packed
with great performances in a very Seftonian
style, meaning: Surprising, Unique and Dar-
ing. Including performances by artists from
all over the world making UCLA Live one of
the most diversified venues in Los Angeles.

The 2008 Playboy Jazz Fest celebrated
30 years at the Hollywood Bowl. I had a
chance to meet and talk to Hugh Hefner,
Herbie Hancock, Dee Dee Bridgewa-
ter, Poncho Sanchez, and Bill Cosby. At
the Bowl the crowd had a blast, many people
couldn’t resist and danced, especially when
Dee Dee Bridgewater sang African songs
in her beautiful, colorful, and energetic style.

Watching Al Jarreau was mesmerizing, Jar-
reau is an innovator of the greatest caliber.
He throws out musical rules as he plunges
into his full creative soul and what you hear is
a brilliant artist who will change keys during
one song, using his voice like a magical, per-
fect instrument but never loosing touch with
his heart and passion. And he loves Brazil,
ending his set with a stirring version of An-
tonio Carlos Jobim’s “Agua de Beber.” Ivan
Lins and Oscar Castro Neves added more
extraordinary Brazilian music to the Festi-
val, singing and playing intimate renderings
of “Dindin” and “Velas.” To have these two
Brazilian giants on stage in LA was one of the
Festival’s rarest treats.

* Special thanks: Don Heckman, Denise Dor-
man (writebrainmedia.com), Galina Sobolev
(buysingle.com), Edward LeMarier (hair de-
sign) Andre (myspace.com/WCAPhotoStudio),
GAlbert Photography.

Short News ‘

On June 14" Professor Chin from Capoeira Sul da Bahia, opened his brand new acad-
emy in Santa Barbara,CA, after 8 years teaching capoeira in many different places in this “gostosa”
city. The Grand Opening party had capoeira workshops with Instructor Sale from San Francisco
and Contra Mestre Dila-Ho from Bahia-Brazil. Live music by Daniel (Raiz do Samba) and Bruno &
Pyata ( Beleza Pura). Forro workshop by Professor Chin and Brazilian food by Chef Carlos Lima -
www.capoeirasantabarbara.com.

Dr. Ruth Cardoso, Former Brazil's First Brazil Pass Way June 26™. Dona Ruth, as she was widely and affec-
tionately known, was a very distinguished anthropologist and mentor to many generations of social scientists in Brazil
and the world. She was ever discrete and low key. But for fifty years she was a powerful presence at the cutting edge of
Brazilian academic life, politics, and an ever vigilant advocate for democracy and human rights. From the beginning she
encouraged and accompanied all facets of the career of her husband, Fernando Henrique Cardoso, as he moved from
precocious scholar, to political organizer, to party founder, to President of the Republic. In Brasilia, Done Ruth was an
exemplary First Lady. Her passion for education and equity was always evident. We will all miss her wisdom and good counsel and we send
our heartfelt condolences. * By Professor Kenneth Maxwell, Director of Brazil Studies Program of Harvard University.

Kisuccess Publishing que publica a Soul Brasil e ja efetua servigos impressos de divulgacio tipo flyers e brochures passa a oferecer a
partir desse verao seus servicos competitivos de design e desenvolvimento de web assim como servigos impressos alternativos tipo banners
na vertical com “stand”, banners tradicionais de vinyl, magnetos com design para carros e inclusive servigo de distribuigdo de flyers para
divulgacao em eventos ou rotas pré-estabelecidas. Ligue (818)508-8753 para mais informagio.
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- Motivation

Preserving the

Eliana Barbosa

Environment
and Your Self-Esteem

person who has high self-esteem also has
he skills to take care of the environment,
because they do not allow themselves to be-
come stuck between dirtiness and the caos
of the planet in which they live. This type of
person is cooperative and has a careful sense
- looking for harmony and balance to acheive
the interior peace that they long for. This type
of person has a concsience of, “I don't want
this for myself nor for the world.”

A person who “values”, knows how to value
each part of their life — the sun, the water,
the green and vibrant colors of nature, whole
food and the air that they breathe. After all, to
preserve the environment is also a question
of self-esteem. Yes, because their attitude
toward nature demonstrates their attitude
about their own life: compromise or indiffer-
ence? You already must know how important
it is to take care of this very special person —
YOU -, but do not forget that you will always
need a good quality of life to feel happy. You
worry about your exterior beauty and look for
ways to improve your interior beauty. You
also invest your efforts in taking care of natu-
ral resources of your “bigger house” — the
Land. In the same way you should be care-
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ful with your emotions so that you will have
a healthful and full life to insure that you are
prevented from having illness and hunger,
all the while, preserving with intelligence,
Mother-Nature.

Also, as you look for opportunities for per-
sonal and professional growth, look to learn
more about how you can contribute to the
sustainability of our planet and share this
knowledge with the others. Be a fertile seed,
bearing fruit in a soil that still needs to be
prepared to fight excessive ambition and ego-
ism. Look day-by-day to apply, the “Golden
Rule” of accomplishments: “Change others
to that which you would like to be yourself.”
If you commit yourself to do your part, with
certainty, you will be making a difference
and making positive impact on the world you
leave for the next generations.

As the great pacifist Mahatma Gandhi (1869-
1948) said, “Be the change you want to see in
the world”. Finishing this reflection is a story of
an unknown author, who demonstrates to us
that it is not so difficult to make a difference:

There was a writer who lived in a calm
beach next to a fishing colony. In the
mornings he walked by the side of the
sea for inspiration, and in the afternoons
he was in his house writing. One particu-
lar day while walking on the beach, he
saw a figure that seemed to be dancing.
When he got closer, he saw that it was a
young man who was picking up starfish
from the sand and one by one returning
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them to the ocean. “Why you are doing
this?” the writer asked curiously. “Don’t
you see? The tide is low and the sun is
strong. They will go to dry and die if they
are left by themselves here in the sand,”
the young explained, with much natural-
ness. The writer was astonished. “Young
man, there are thousand of kilometers
of beaches in this world, and hundreds
of thousands of starfish spread by the
beach. What difference does it make?
You only return some to the ocean... The
majority will die.” The young man, then
bent over, picked up a starfish and shot
it into the water beyond the break of the
waves and said: “For this one fish, I made
the difference!” That afternoon the writer
did not write, he could not even rest. The
morning of the following day, he came
back to the beach and found the young
man, and together, they began returning
the starfish to the ocean. ®

*Eliana Barbosa is a consultant in human develop-
ment, writer and author of the books, “Waking up
For Life — Lessons for Interior Transformation”,
“The Enigma of the Boot — Facing a Successful
Enterprise with Balance and Wisdom” and “Face
to Face with Somebody Very Special — Inspired
Histories and Lessons for You to Know... and to be
successful!” (New Century Publishing Company).
She is also a presenter of motivational programs
on TV and radio in Brazil, and she gives lectures
and courses on personal and professional develop-
ment — www.elianabarbosa.com.br
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Motivacao ‘

Preservacao do Meio Ambiente
e Auto-Estima ...

Ta pessoa que tem a auto-estima eleva-

da também sabe cuidar do meio ambien-
te, ndo se permitindo estar entre a sujeira e o
caos do planeta em que vive. E cooperativa e
tem senso de cidadania, busca a harmonia e
o equilibrio a sua volta para ficar compativel
com a paz interior que tanto almeja. Esse tipo
de pessoa tem a consciéncia de que “o que ndo
quer para st ndo deseja também para o mun-
do”. Essa pessoa que se valoriza sabe valori-
zar cada parte do seu viver — o sol, as dguas, o
verde e o colorido da Natureza, os alimentos e
0 ar que respira.

Afinal, preservar o meio ambiente é também
uma questdo de auto- estima. Sim, porque a
sua postura diante da Natureza demonstra
como ¢ a sua postura diante de sua prépria
vida: de comprometimento ou de descaso?

Vocé ja deve saber o quanto é importante cui-
dar dessa pessoa tdo especial - VOCE —, mas
ndo se esqueca de que vocé sempre vai preci-
sar de qualidade de vida para se sentir mais
feliz. Entdo, assim como vocé se preocupa com
a sua beleza exterior e busca aprimorar a sua
beleza interior, invista seus esforcos também
no sentido de cuidar dos recursos naturais da
sua casa maior — a Terra.

Da mesma forma que vocé deve ser cuidadoso
com suas emogoes para ter uma vida sauddvel
e plena, previna-se da escassez, das doengas e
da fome, preservando com inteligéncia, a Mae-
Natureza. Assim como vocé busca se preparar
com mais estudo para as oportunidades de
crescimento pessoal e profissional, procure
aprender mais também sobre como contribuir
para a sustentabilidade de nosso Planeta e
compartilhe seus conhecimentos com os outros.

Seja uma semente fértil, frutificando em so-
los que ainda precisam ser preparados para
combater a ambigdo e o egoismo desmedidos.
Procure aplicar no seu dia-a-dia, a “Regra de
Ouro” das realizacgdes: “Fazer aos outros aqui-
lo que vocé gostaria que fosse feito a vocé!” Se
vocé se comprometer em fazer a sua parte,
com certeza, estard fazendo a diferenca e mar-
cando positivamente o mundo que vai deixar
para as préximas geragoes.

Como disse o grande pacifista Mahatma Gan-
dhi (1869-1948), “Seja vocé o exemplo de mu-
danga que deseja ver no mundo”.

Finalizando esta reflexdo, relatamos abaixo
um conto de um autor desconhecido, que nos
mostra que ndo é tdo dificil assim fazer a di-
ferenca:

— Era uma vez um escritor que morava em
uma praia trangiiila, préximo de uma co-
[6nia de pescadores. Todas as manhds ele
caminhava a beira do mar para se inspirar,
e d tarde ficava em casa escrevendo. Certo
dia, caminhando na praia, ele viu um vul-
to que parecia dangar. Ao chegar perto, ele
reparou que se tratava de um jovem que re-
colhia estrelas-do-mar da areia para, uma
por uma, joga-las novamente de volta ao
oceano.

— Por que vocé estd fazendo isso? — perguntou
curioso o escritor.

- O amigo ndo vé? A maré esta baixa e o sol
esta forte. Elas irdo secar e morrer se fica-
rem aqui na areia — explicou o jovem, com
muita naturalidade.

O escritor espantou-se: — Meu jovem existem
milhares de quilometros de praias por este
mundo afora, e centenas de milhares de estre-
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las-do-mar espalhadas pela praia. Que dife-
renca faz? Vocé devolve s6 algumas ao ocea-
no... A maioria vai morrer de qualquer forma.

O jovem, entdo, curvou-se, pegou mais uma
estrela-do-mar e atirou-a de volta a dgua,
além da arrebentacéo das ondas e retrucou:
— Para esta eu fiz a diferenca!

Nagquela tarde o escritor ndo conseguiu es-
crever, nem sequer descansar. Na manhd do
dia seguinte voltou @ praia, encontrou o nova-
mente o jovem, e juntos, comegaram a jogar
estrelas-do-mar de volta ao oceano. B

*Eliana Barbosa é consultora em desenvolvimento hu-
mano, escritora e autora dos livros “Acordando Para
a Vida - Ligdes para sua transformagdo Interior”, “O
Enigma da Bota - Enfrentando a sucessdo empresarial
com equilibrio e sabedoria” e “Cara a Cara com Alguém
Muito Especial - Historias e lioes inspiradoras para
vocé se conhecer... e vencer!” (Novo Século Editora),
Apresentadora de programas motivacionais em TV e
radio no Brasil, também ministra palestras e cursos
sobre desenvolvimento pessoal e profissional - www.
elianabarbosa.com.br.
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»w ‘ Hot-Emotion - The Brazilian Summer Series in Santa Barbara, by the same producer of
" I A the Annual Brazilian Carnaval Santa Barbara, Lindenberg Jr, continues after the kick
> off June 22" where the theme was Bahia with Prakantar Band performed live and Bahian Moqueca
served at the patio. Coming up July 27 having Pernambuco State as theme, featuring Northeast
music by Raiz do Samba and Brazilian Flavor with Arrumadinho de Charque com Macaxeira no Alho
; Aug, 24th the theme is Rio, featuring Pagode & Samba by SambaJah Live and Feijoada Tradi-
cional; The last event of the summer series is Sep 21st with a big party celebrating the Brazilian
| Independence month having Rio Grande do Sul state as theme. Brazilian Flavor experience with
‘ Churrasco, (B.B.Q), Pasteis and Queijadinhas, and a Live performance by Made in Bahia and for-
mer Olundun members. All events hosted by the Soul Brasil Girls and guest DJ's. Top Bikinis and
A-Shirts are welcomed. Sponsor in part by American Latino TV, Latinnation.Com, Magali Travel
Services, Kisuccess Media & Printing and ONE 100% Natural Juices. EOS Lounge & Patio, 500
‘1 Anacapa St. Downtown, SB - Up Dated info: www.sbbraziliancarnaval.com .

* The “Paulistana” singer Carla Hassett came out in
June with the idea “Brazilian Alternative Music Nights” in the L.A area. A series of 3 shows

and open microphone at Tangier Restaurant at Los Feliz area. June 5™ and July 3™ recognized musicians as Katia
Moraes, Radick and Rafael Moreira among others had performed. The last event of the series will happen August
7% with Carla Hassett Trio (+ Fabiano & Hector) playing an electronic set with DJ Bob Necksnap, plus
outstanding vocalist and songwriter Dianne Booker (Eyedentity,) plays a set and plays a set, K.D. Lang guitarist
Grecco Buratto returning with his original acoustic songs and DJ Marlon at the end with Brazilian Batucada.
Support by Soul Brasil, at 8pm, Tangier Restaurant, 2138 Hillhurst Ave. L.A, 90027 — More info: 323-660-1033.

* Soul Brasil long time collaborator, dancer, composer and dancer Katia Moraes will be performing a series
of shows in different venues across California this summer. Check bellow her schedule and “take a ride” with
her: Thurs s, July 10th and July 17th at gpm with Brazilian Organic & Electronics Sounds at D’CACHE , 10717
Riverside Dr. Toluca Lake, CA 91602, (818) 506-9600 — No Cover Charge, also Friday, July 11th at 8:30pm &
10:30pm @ La Ve Lee in Studio City, (818) 980-8158; Sat, July 19™ with Sambaguru at The Kanbar Center for
the Performing Arts, 200 N. San Pedro Rd. , San Rafael, CA 94903 (Bay Area) 415.444.8081. This will take place
at a fabulous outdoor venue! There will be a wooden dance floor on a portion of the field for dancing, There is
picnicking, tables, a kids playground, and the stage is set under a beautiful heritage oak tree. The closer audi-
ence spread blankets and sit on the turf, chairs are set in the rear, they sell beer, wine, soda, snacks. Kids 6
and under are free, and they encourage families to use these events to celebrate life and share the thrill of live
music with their kids; Friday, August 1st 7:30pm, also with Sambaguru @ Levitt Pavilion Mac Arthur Park
Pasadena, CA, part of FREE Events at the Park in L.A (to get directions and more info about this free events

during the summer log on www.soulbrasil.com and click in events/calendar on left menu); Sat, August gth, with Pure Samba @ LACMA,
Los Angeles, CA at 5pm, FREE and also parte of the FREE Events at the Park in L.A. www.katiamoraes.com

* Planning ahead... The Annual Brazilian Day in L.A promoted by the Los Angeles Brazilian General Consulate
happens Sat. Sept. 6 with music, art, kids corner, food, etc. More info: www.brazilian-consulate.org . Brazilian

artists interested in exhibiting their works at the Los Angeles Brazilian Consulate Galery, Please contact Andrea
Curtin by email: cultural@brazilian-consulate.org,




Craig Cassarino has spent decades focused
on the sustainability of resources in both
New Hampshire and Brazil, so it's fitting that
now, as the Granite State's commercial consul

for Brazil, he serves as a resource for businesses
interested in doing business with countries of
South America.

As commercial consul, Cassarino - a partner
in Leonardo Technologies Inc. of Bedford,
works with the International Trade Resource
Center to help New Hampshire companies
connect with the agents, distributors, financ-
ing sources, government agencies and indi-
viduals needed to do business in Brazil - the
largest industrial manufacturer in South
America. Cassarino works

with ITRC on a number of initiatives, including
arranging a trade mission to Brazil, Argentina
and Chile in the spring. The mission will give
companies the chance to meet South American
companies and learn about what it takes to do
business there, he said.

"I've worked with ITRC before on past trade
missions and their participation helped create
the best response ever," Cassarino said. "The
ITRC staff is terrific-they respond quickly
when it's needed, yet they also understand that
building an international business takes time.
Each company needs to develop a resource
base as well as an understanding of the coun-
try's culture”.
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Cassarino has developed an in-depth un-
derstanding of Brazil's culture over the past
decade and a half, and he sees connecting
cultures as an important aspect of his work
as commercial consul. As part of this effort,
Bahia, one of the 26 states in Brazil, is being
considered for status as a sister state with New
Hampshire (* and Salvador, the capital, as the
city sister with Los Angeles).

He first visit to Brazil was in 1989 after selling
a New Hampshire-based recycling company;
he quickly felt so at home that he moved to
Sao Paulo. He saw that Brazil, which has the
seventh-largest economy in the world, needed
assistance in environmental engineering, re-
newable energy and recycling - his areas of ex-
pertise, and that Brazilians were interested in
partnering with U.S. firms in order to gain the
needed technology and financing.

Over the following seven years, he made
many contacts in Brazil and worked with the
U.S. commercial consul to help match Brazil-
ian projects, primarily in recycling, with U.S.
companies. He also met and married his wife,
Catita, who is Brazilian. In 1996, Cassarino
was invited to join a New Hampshire firm, so
he and Catita moved back to the Granite State.
One of the first projects he focused on was in
Brazil. Since then, he has returned frequently
to Brazil, which has enabled him to deepen
his understanding of the culture while further
keeping abreast of developments and oppor-
tunities. He's often accompanied by Catita and
their kid, Caio, who welcome the chance to visit
with family and friends in Brazil.

"I love entrepreneurship and helping busi-
nesses succeed, especially when two cultures

Doing Sustainable
Business in Brazil

and countries are involved," Cassarino said.
"When it works, both countries benefit. For
example, energy is a hot topic in Brazil, and
the country will probably be energy-indepen-
dent by the next year. It's also one of the lead-
ing countries in the world interested in the
development of alcohol-based fuels. If we can
bring a New Hampshire-based company's
technology for developing biofuel to Brazil,
it can create jobs and educational opportuni-
ties in Brazil as well as generate growth for
the company back here in the States. Brazil-
ian farmers could grow the crops necessary
to produce the fuel, an educated refinery
workforce would need to be developed on the
ground, and Brazil would be a potential mar-
ket for the fuel. This type of situation speaks
to sustainability at every level."

According to Cassarino, it's not as difficult as
might be imagined to enter the international
marketplace in Brazil. And while companies
might find it difficult to do so on their own,
the guidance and assistance of the ITRC, Cas-
sarino and others can help them make the
transition successfully. As commercial con-
sul, he said, "not only do I have the opportu-
nity to help make a positive impact, in a way
I'm creating a legacy for my son. If we can de-
velop a relationship between U.S. (specially
New Hampshire) and Brazil, he will be a part
of it and will have his own opportunities to
make a difference." B

* This article was provided by the New
Hampshire International Trade Re-
source Center, which can be contacted at
(603) 334-6074. Mr. Craig Cassarino can
be reached at Leonardo Technologies Inc
at (603) 647-3000.
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Rapidez e Seguranca: entre em contato conosco ou
com o Agente Autorizado mais proximo antes das
11am e enviamos suaremessa para o Brasilno
mesmo diall
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de Brasileiro para Brasileiro.

Entre em contato conosco e torne-se mais um agente Pontual Money Transfer.

1-877-PONTUAL 766-8825/310-698 -0164
www.pontualmt.com




- Curtas & Boas

MISS BRASIL USA AMPLIA SUA
ESTRATEGIA

No ultimo dia 29 de maio, em um desfile de
moda, mais precisamente dos biquinis & maids
Bumbum Carioca, no Mediterranean Manor
em Newark (NJ), o concurso Miss Brasil USA,
que ja por muitos anos reverencia a beleza da
mulher brasileira nos EUA, deu inicio a uma
nova etapa em seu empreendimento. Com este
desfile, os diretores do concurso pretendem co-
locar o Miss Brasil USA no mundo da moda,
passando também para a passarela, langa-
mentos de roupas, sapatos e jéias Brasileiras.
Cacd Santos, diretor do concurso, afirmou:
“Podemos divulgar mais do que a beleza da
mulher brasileira. Podemos divulgar a cria-
tividade dos nossos profissionais da moda’.
0 evento do final de maio contou com o apoio
de patrocinio do cirurgido plastico Joseph Ra-
canelli, O Boticario, PNC Bank, além do Bum-
bum Ipanema.

ATRIZES E ATORES GAYS ROMPEM
“ARMARIO DE VIDRO” DE
HOLLYWOOD

No comego de junho a Suprema Corte da
California deu sua aprovagdo final aos casa-
mentos homossexuais no Estado, abrindo o
caminho para Ellen DeGeneres e sua namo-
rada ha quatro anos, a atriz Portia de Rossi,
sacramentarem sua unido. Ainda em Junho,
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a atriz Lindsay Lohan, 21 anos, foi tema de
especulacoes em revistas de celebridades, se-
gunda as quais ela estaria tendo um caso com
sua amiga Samantha Ronson, o que levaram
alguns em Hollywood a incentivd-la a assumir
o relacionamento publicamente. Se acontecer,
talvez isso ndo prejudique sua carreira, como
poderia quase certo ter ocorrido anos atrdas. Na
verdade, muitos gays e lésbicas em Hollywood
afirmam que ndo foram prejudicados por isso.
0 chamado “armario de vidro” de Hollywood
pode ndo ter se quebrado por completo, mas,
com personalidades como Ellen DeGeneres,
T.R. Knight e outros de Hollywood assumindo
suas homossexualidades publicamente, espe-
cialistas da indiistria passam a acreditar que
o fato de ser gay ou lésbica ja ndo seria um ob-
staculo grave d carreira de celebridades.

RECIPROCIDADE DE VISTOS

A Gra-Bretanha ndo aderiu ao “Espaco Schen-
gen”, uma espécie de sub-bloco que trata da
livre circulagdo de cidaddos dos 15 membros
da Unido Européia e que concede, aos brasil-
eiros, a isencdo do visto para o ingresso no
seu territorio. Porém, sequndo o jornal Fi-
nanctal Times em meados do meio de Junho,
0 governo britdnico deu um ultimato ao Brasil
e alertou que os brasileiros poderdo voltar a
precisar de visto de entrada. Sequndo o jornal,
0 governo inglés exigiu de onze paises (Bra-
sil, Bolivia, Maldsia, Africa do Sul, Botsuana,
Namibia, Venezuela, Trinidad e Tobago, Le-
soto, Suazilandia e Ilhas Mauricio) que deixem
de “abusar” do privilégio de ndo precisar de
vistos para entrar no pais. O Brasil deixou
claro que adotard o principio de reciprocidade
se a Grd-Bretanha passar a exigir visto para
os cidadaos brasileiros em visita ao pats, ou
seja, os britdnicos também precisardo de visto
no passaporte no ingresso em terras brasile-
iras. A iniciativa da Inglaterra poria fim ds
negociacoes bilaterais travadas desde 2007
sobre uma formula de consenso para evitar
essa medida, considerada nociva ds relacoes
bilateras.

NUMERO DE EMPREGOS FORMAIS
BATE RECORDE NO BRASIL

De acordo com dados do Caged (Cadastro
Geral de Empregados e Desempregados) e di-
vulgados pelo MTE (Ministério do Trabalho e
Emprego), nos cinco primeiros meses do ano
de 2008, 0 estoquie de emprego cresceu 3,63%,
em relagdo a dezembro de 2007, o que cor-
responde a geragdo de mais de um milhdo de
vagas. No més de maio (2008), foram criados
202.984 empregos com carteira assinada, um
crescimento de 0,68% no niimero de contratos
formais de trabalho, em relagdo a abril deste
ano. No comparativo com o mesmo més de
2007, houve queda de 4,35%. Em relagdo ao
crescimento setorial, o setor de servicos obteve
mais destaque com acréscimo de 55.361 pos-
tos (+0,47%). A lista com o melhor resultado
do més segue com o setor Agricola, com 47.107
oportunidades de trabalho criadas (+2,97),
depois o comércio, que obteve alta de 29.921
postos criados (+0,46%) e a construgdo civil
(28.6;70 vagas e +1,73%). No setor regional,
os estados que mais se destacaram no més
em andlise foram Sao Paulo (+75.734), Minas
Gerais (+37.968) e Parand (+16.739). Por mo-
tivos negativos sazonais relacionados ds ativi-
dades de cana-de-agticar, o estado de Alagoas
foi o tnico estado que ndo expandiu o estoque
de emprego, apresentando apenas + 7.645,
indice negativo -3,44%.

FLORES PARA O NAMORADO

Sim, estamos falando de uma coisa ndo cor-
riqueira de homem para mulher, mas nos
novos tempos pode funcionar muito bem no
sentido inverso. Seja ousada, criativa e mod-
erna! Se vocé desejar realmente impactar um
homem (e ndo um menino!) envie para o seu
local de trabalho, belas flores com uma men-
sagem em um cartdo. Nos tempos atuais cada
vez ¢ mais comum as mulheres mandarem
flores aos seus paqueras e namorados. Sim
pode parecer estranho, mas a pratica no Brasil
vem pegando e dando certo. E claro, uma ma-
neira sutil e discreta de expor seu interesse.
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EXERCICIOS IDEAIS PARA PERDER
PESO

O verdo chegou (Julho nos EUA) e a dica mais
simples e efetiva para perder peso e ficar “em-
bota” (ou emboto) é sequndo especialistas, 0s
exercicios que conseguem um incremento no

metabolismo, ou seja, gasto maior de energia.
Nesse caso, os aerdbicos tipos caminhados, cor-
ridas hidrogindstica, natagdo e circuitos. Man-
tenha o foco em fazer pelo menos uma dessas
atividades em uma freqiiéncia de pelo menos
trés vezes ao dia por 30 a 60 minutos numa
intensidade varivel entre moderada e intensa,
e comece a escutar de amigos e amigas “vocé
emagreceu, parece mais saudavel...”

DORMIR POUCO PODE ENGORDAR

Produzida durante o sono, a leptina é um
hormonio que regula o apetite enquanto se
estd dormindo. Quando se dorme menos do
que 0 necessario, o hormonio é produzido em
menor quantidade, fazendo com que a pessoa
coma mais. Sequndo especialistas, quanto mais
tempo vocé fica sem dormir, mais parece que 0s
quilinhos na balanga aumentam.ja que pessoas
que ndo dormem bem tendem a criar gordura,
e ndo massa muscular. O dormir pouco entre
outras coisas, pode aumentar o risco de que ndo
se consiga memorizar corretamente situacoes
vividas durante o dia e até a comportamentos
esquizofrénicos. Para recuperar o sono perdido

Curtas & Boas ‘

AVANCOS CONTRA A AIDS

Os remédios em geral, apresentam em uma
fase trés de estdgio - depois de um longo pro-
cesso de estudos e analises, a prova que abre
as portas para a comercializacio. E nesse
capitulo, depois de anos de pesquisa por uma
equipe de cientistas da Universidade do Texas,
um novo medicamento de combate ao retro
virus, o Maraviroc - que impede a entrada do
HIV nas células de pacientes ja infectados com
o virus, esta dando o que falar. O remédio -
que ndo seria para todos os casos, abre uma
nova porta de esperanga aos doentes para os
quais a bateria de remédios de combate ao ret-
ro virus mais difundidos ndo tenha dado bons
resultados. Esta droga estd aprovada pura e
exclusivamente para pessoas que estiveram
expostas previamente aos remédios de com-
bate ao retro virus mais frequentemente uti-
lizados - como os inibidores da transcriptase
reversa e os inibidores da protease - que ten-
ham adquirido resisténcia a esses medica-
mentos e que tenham falhado pelo menos duas
vezes em tratamentos prévios. Portanto esta
mostrando eficacia, por exemplo, a uma pes-
soa que comega o um determinado tratamento
e o remédio falha. E isso pode ser por muitas
razoes. Uma delas é porque o virus tenha ad-
quirido mutagdes que lhe conferem resisténcia
as drogas. A idéia por tras do desenvolvimento
deste novo remédio de combate ao retro virus é
a de ter uma droga que, a partir de um mecan-
ismo de agdo distinto, continue sendo efetiva
na hora de tratar pacientes com virus que pas-
saram por mutaces e resistentes tanto aos
coquetéis como aos medicamentos da familia
do AZT. Os estudos sobre esta nova droga, de-
pois de 48 semanas de tratamento, também
mostraram que a carga viral se manteve ndo
detectavel na mesma quantidade de pacientes.
Uma das caracteristicas do tratamento com
Maraviroc é que, quando se reduz a carga vi-
ral, o risco de contagio também se reduz, e isso
se aplica também a transmisso de mde para

adica éir aumentando emumaouduashoraso  filho durante a gestagéo.
tempo dormido de noites subseqiientes.
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- Green Business

A Visiona

fter losing her hair in 1968, a charismatic

woman known for years as Gigi, had trav-
eled from Rio to the Amazon for research natu-
ral herbs with the help of an Indian medicine
man. After she restored her hair, Gigi’s intention
was to be a pioneer hairdresser using only natu-
ral products to help her clients with the same
problem. She moved to Los Angeles in 1991 and
her vision became a passion which grew into a
business with the open of Gigi s Vision Salon on
Roxbury Rd. in Beverly Hills. Gigi guarantees to
continue use only all natural products and also
recommends organic products, so that there
will be no side effects for those of her clients us-
ing her natural hair care recommendations.

Now, after more than 17 years she opened
her hair salon in Beverly Hills, Gigi came

Energize your soul.

Woman

up with two new ideas and a vision crystal-
lized: to create a new restorative business
model. After many trips to Brazil and more
specifically to the Amazon Region, this vi-
sionary woman will start her own natural
product line that includes hair and skin
treatments for women and
men, as well natural sham-
poo for babies. The name
of the new product line -
Total Organico, will be
manufacture in Brazil in
partnership with the Foun-
dation of the Social Project
of the Amazon and will be

available soon at the new
Organic SPA Founda-
tion to be open still this

k%

summer at 434 N. Roxbury Dr. in Beverly
Hills. This business would inspire the hearts
of many people to believe that business can
go beyond profits, that it can drive positive
social and environmental change.

For more information: (310)273-1816 B

e Fe s Yision Hair Falon

Pioneer in Beverly Hills the Natural Way

Products from Brazil
Thermal Treatment with
Keritin and Copuacu
Chocolate Gold
to repair damaged hair.

GiGi will cover the Gray
and achieve all nine
shades of color and
Highlights without the
use of bleach or Ammonia.

Massage Therapy for scalp and hair with Herbs and Roots

Hair loss can be restored with "Capillary"
An all natural (non chemical) solution for men
and women. Safe and effective since 1991.

Ask about our invisible
Hair Extensions with Keritin.

www.capillarybygigi.com
434 N. Roxbury Dr = Beverly Hills, CA

Phone:

310 273 1816

A Energ

lerta para a escassez do petréleo faz
com que o perigo de desabastecimento
valorize esse produto que movimenta toda a
economia mundial e pode provocar enormes
impactos. Combusttvel nGo-renovdvel e local-
izado em sua grande parte em regioes politi-
camente instaveis, que por anos foram e ainda
sdo palco de intensas disputas, o tema passou
nos tiltimos anos a ocasionar temor e também
polemica nos tltimos anos em conseqtiéncia
das energias chamadas de renovdveis.

Sendo base para a produgdo de fertilizantes
utilizados em todas as culturas de alimentos,
bem como o protagonista da matriz de trans-
portes mundiais, o petrdleo e seu elevado preco
pode ser considerado como um dos principais
fatores para a recente crise de alimentos que
assombra muitos paises.

Aliado ao problema econdmico também esta a
conseqiiéncia ambiental da utilizacdo dessa ma-
triz energética. Sabe-se que a queima desse com-
bustivel contribui e muito para o aquecimento
global, devido as altas taxas de emissdo de gases
de efeito estufa para a atmosfera. Assim, se faz
extremamente visivel e necessiria uma rev-
olugdo no setor energético, que abale as estru-
turas da dependéncia petrolifera e destaquem a
utilizagdo de combustiveis mais sustentdveis.

Diante desse panorama, o Brasil se faz ex-
tremamente importante para o cendrio mun-
dial, emergindo como uma poténcia no que
diz respeito ao crescimento de energias ren-
ovaveis, principalmente ao etanol. Apesar dos
EUA ainda serem os primeiros em producdo
de dlcool combusttvel, sabe-se que muito dessa
posicdo ¢é relacionada com a quantidade de
subsidios governamentais. Além do mais, é

1a Brasileira

£ [ g
e Verde! . \®

grande a discussdo quando se trata da quali-
dade energética da matéria-prima utilizada
(milho) para a producdo do etanol.

O Brasil avanga em segundo lugar em
producdo mesmo ndo recebendo subsidios
governamentais e contando com as caracteris-
ticas energéticas da cana-de-agticar que fazem
com que no balanco final a produgdo através
dessa matéria-prima seja mais vantajosa do
que qualquer outra até hoje estudada. As ter-
ras brasileiras contam com caracteristicas
geogrdficas e climdticas que o favorece na
produgdo de cana-de-agticar. Apesar de ainda
haver uma dependéncia do petréleo, o objetivo
do pais é o crescimento pela matriz energética
sustentavel, além da possibilidade de exporta-
¢do e favorecimento de outras nacoes.

Cientificamente ja comprovado, o etanol emite
menos gases de efeito estufa do que os outros
combustiveis, além de proporcionar a incor-
poragio de CO2 durante o metabolismo de
crescimento da cana-de-agticar, contribuindo
assim com a desaceleracio do processo de
aquecimento global. Acerca dessas caracteris-
ticas, o pais conta ainda com um enorme difer-
encial relacionado a frota de automéveis que
utilizam a tecnologia “flex”, que permite uma
flexibilidade a respeito do combustivel que
serd utilizado no carro, podendo ser gasolina,
dleool ou os dois misturados.

Sabe-se que o Brasil é o tinico pais no mundo
onde os carros rodam com 100% de dlcool,

N
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“The Energy of Brazil is
Green!” — English version
will be avaiable in our site
wwuw.soulbrasil.com / Go
to Earth Watch.

além de ter 25% do produto adicionado a
gasolina. Nos EUA e na Europa, os carros de-
nominados ‘flex” utilizam 15% de gasolina e
85% de etanol, proveniente do milho, beterra-
ba e graos. Este fato contribui como incentivo
a producdo de etanol, evitando a dependéncia
da gasolina, estando parcialmente seguro as
oscilacoes do mercado de petroleo.

Diante desse cendrio, o Brasil possui grandes
chances de se tornar uma nova poténcia en-
ergética, apesar dos apelos mundiais sobre a
invasdo em dreas amazonicas. O que em suma
ndo ¢ verdade, partindo do pressuposto de
que quase que a totalidade das plantagoes ca-
navieiras est@o a uma distancia segura deste
bioma, se restringindo basicamente a regiGo
nordeste e sudeste do pais.

Especulagoes e criticas ndo podem abalar a
politica de desenvolvimento do pais. Ha di-
versos projetos no ambito energético inclu-
indo desde tecnologias de coletores solares a
estudos com biomassa. Porém ainda faltam
maiores incentivos a pesquisa, a politicas
certas que direcionem o perfil e estabelecam
diretrizes administrativas, assim como de
planejamento, ndo s6 com relagdo as fontes
renovdveis de combustiveis, mas a toda matriz
energética brasileira. W

* Renata Grisoli, biologa paulista e mestran-
da em Energia pela USP, atua com projetos
na irea energética. Renata pode ser contat-
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il  Attitude

Consumers are demanding more green
products and services. Helping the
environment can help your business too.
The new “wave” of consciousness, and
especially, after the Al Gore Movie “An
Inconvenient Truth” documentary, offers
a chance for every person or company to
make more money including the Eco-Re-
sponsibility issue. Here in U.S. about 85%
of Americans would switch brands for en-
vironmental reasons according to a 2007
Cone Environmental Survey. Here bellow
are five ways we think any company can
make money by going green:

a) Reduce, Reuse and Recycle

b) Attract people with passion for the en-
vironment

¢) Increase the amount bought per pur-
chase in 3.5 more times - it is more
significant than increase frequency of
purchase.

d) Get ahead of regulations - getting
ahead of potential threats, instead of
reacting when they happen, gives you
an overt advantage over your competi-
tion.

e) 3.7 times greater chance of achieving

i

sustained success — the green move-
ment offers new opportunities to dif-
ferentiate your product from those at
your competitor.

The record-high price of gasoline in U.S.
is changing the habits of many people in
America. In Los Angeles for example, the
users of the Metro during the last months
have been increased in an amazing propor-
tion and reaching records after records.
For some folks is like as It used to be that
we could pack up the SUV and surely not
forget a thing while traveling at an afford-
able fare that barely hurt the bank account.
Now, after downsizing vehicles to save gas,
we can’t bring everything.

Ford and GM have announced the closing
of a few manufacturer units here in Amer-
ica, more specific the ones that makes
SUVs. I know one person in Florida that
has sold his 1999 Ford Explorer for buy-
ing a 2004 Toyota Corolla. The most im-
portant reason was paying between $4 and
$5 for each gallon of gasoline and the pos-
sibility to save thousands of dollars with
the new acquisition. Tight car buyers are

looking to save money and are turning to
fuel-efficient used models. + information
about saving gasoline visit http://www.fu-
eleconomy.gov/feg/biodiesel.shtml. Bel-
low find out the cars with best gas/savings
performance:

+ 2000 Honda Insight — 51 MPG, estimat-
ed cost: $4,500 - $6,000

+ 2004/06 Toyota Prius — 44 MPG, esti-
mated cost:$14,000 - $19,000

+ Toyota Echo - 38 MPG, estimated cost:
$3,000 - $10,000

+ 2006 Honda Civic Hybrid — 37 MPG, es-
timated cost: $12,000- $18,000

Twice a day, take a few minutes to give
thanks to God or whatever greater power
you believe in. Praying to a greater power
relaxes the heart, reduces pain, lowers lev-
els of stress hormones and boosts levels of
soothing neurotransmitters. It is very im-
portant brings all of your attention to the
things (or people) who enrich your life!
Try to visualize the light surrounding your
heart and your body. A few simple changes
in your daily attitude can change your life
and boast your self-esteem. B
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EDUCATING PEOPLE FOR A BETTER, CONSCIOUS
AND PROSPER LIVING.

E-BAY COUCHING

@ INTERNET PROFITS

@) ARTICLES
@ FREE MINI REPORTS

@ rREE EBOOK

@) BUSINESS IDEAS

@) MARKETING TOOLS @ CREATIVE DESIGN

@ SMART PRINTING

EM PORTUGUES - E-BOOKS GRATIS
*Curso Rapido - Lucrando com o E-Bay
* Empregos & Negocios Alternativos nos EUA

@) SELF-HELP SUPPORT




San Diego Close Up

Photos by Victor Gutierrez

The summer just started and the Brazilians in San Diego more than
ever have joy the "Hot and Energetic" season. Afternoon Pagodes on
Sundays at Brazil by the Bay; Celebrations with cold beer and B.B.Q
in different private parties; Fun at the beach and in special in Pacific
Beach and La Jolla; A good moment at Rei do Gado Churrascaria
in downtown or at Portugalia in Ocean Beach; good music and sexy
moves in live performances at 4" & B, etc. Happy Summer!
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If you are exciting about the summer and
all the “Hot Products” that come from Bra-
zil to San Diego, here we recommend two
places for your get the “Best of Brazil” with
“Hot Prices” and “Personal Service”:

Acai Market & Boutique, located on 1570
Garnet Ave. in Pacific Beach is a new op-
tion in San Diego for All Brazilian Lovers.
The store just opened few months ago of-
fers a variety line of Brazilian products that
includes the Acai juice, Guarana soda and
Coconut Water (for hydrate and energiz-
ing you!); Farinha de Mandioca (Manioca
Flour), Azeite de Dendé (Palm Oil) and
Malagueta Brazilian Hot Pepper among
other products (for you prepare a delicious
Brazilian recipe); Sandalias Havaianas,
Brazilian accessories, clothes and bikinis
(keeping you in fashion/showing sensual-

/e Powmex
<f NatwseS-
TMhe Real Rlayvor of Brazil!

E NEW GENE:

www.EuroAmericalmports.com

San Diego Close UP ‘

ity this season).
Here you will
find competitive
prices as well
the environmen-
tal responsibility
and friendly ser-
vice of the Bra-
zilian owner Fer-
nanda. More Info:
(858)270-1822

Anna Brazil, located

on 954 Garnet Ave. in Pacific Beach are a
longtime Brazilian Business dedicated to
bring you the top styles Brazilian Bikinis
with affordable and premium prices. The
Brazilian Swimwear store includes also
creative accessories for the summer as well
lingerie for your special occasion. More
info: (858)273-8291

| AMTARCTICA |

oyt

PAGIF-IGBEACH!

And... if you are not
Brazilian and would like to take some Por-
tuguese class in a harmonic environment
in San Diego, Coastal Sage, a school of bo-
tanical & cultural studies is for sure a good
option. John, the American business own-
er and Brazilian lover can answer you all
the questions about class and schedule by
calling (619)223-5229 or step by at 3685
Voltaire St. in San Diego.

NOVA LOJA EM

Yoki

“Brazilian Workout Clothes

i
‘Acai Sorbet
Qﬁa ‘ Brazilian Jeans & Bikinis

‘Huge Selection of Brazilian

BOUTIQUE Food and Gits
& BRAZILIAN MARKET

(858)270°1822




he word sustainability has gained more

space in the world media and has beco-
me a common theme in many sectors of so-
ciety. But the idea of sustainability is not a
new one. Ancestors had this information and
made sure to pass it on, generation to genera-
tion. One of the most important parts of this
self-preservation was in acknowledging our
interconnection with nature in a holistic way.
At some point in time we stopped listening
to our elders. Especially since the Industrial
Revolution when we began using up resour-
ces and disconnecting from the web of nature
that supports all life on this planet.

Within the context of sustainability and gre-
en architecture we have Permaculture, a sys-
tem of design to create sustainable and pro-
ductive human environments in balance and
harmony with nature. Today more than one
billion people live in urban areas. The pro-
blems are many, such as air pollution, lack
of access to clean water, security and work,
garbage build-up, sanitary problems, among
others. We all know that it is easy to identi-
fy problems in the majority of the cities, but
this can turn to our favor if the intention is
to create solutions instead of simply attract
attention to the problems.

Many urban areas were never planned accor-
ding to environmental conditions, effects or
future needs. A lot can be done to diminish
the effects of our past and walk in the direc-
tion of a responsible and positive future. Once
we look to the elements of the city as oppor-
tunities to create beauty through design, we

Isabela Coelho

start to find sustainable solutions such as:

- Turn gardens into functional food produc-
tion areas

- Turn empty lots into gardens

- Plan water catchments systems

- Use buildings to cultivate plants that need
partial shade or vertical space

- Increase native flora and acknowledge the
vital functions of natural areas within our
communities so that biodiversity is resto-
red and a nice ecological image is created.

In urban areas of a country like Brazil there
are many people with energy and a disposi-
tion to work towards the good. One such or-
ganization, The Organization of Permaculture
and Art (OPA), has chosen to do work in the
city of Salvador (Bahia), in its' historic center
called “Pelourinho”, with a strategy to intro-
duce art-education and permaculture to the
boys and girls from the shanty towns. These
children are seldom seen behind the facade of
Pelourinho, nor show up in the postal cards
of Salvador.

OPA has a unique contribution to make
with the infusion of Permaculture and Art,
connecting ecological consciousness to
workshops in theatre, circus and music.
Youth learn to work with imagination and
collaboration. In the context of art, concepts
and the ethics of Permaculture are inserted,
such as care for the people, care for the en-
vironment and proper utilization of exce-
dents from the city. The children also learn
to work with the soil, and learn about seeds
and plants.
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In the world we live in and the circumstances
we have reached, initiatives of “yes, it’s pos-
sible” are of great importance. OPA’s fusion
of youth, art and permaculture is a winning
strategy for creating healthy, beautiful and
artistic living for all, in the middle of the cha-
os of a big city .

www.opabrasil.org
info@opabrasil.org

palavra “sustentabilidade” nos tltimos
anos vem tendo um crescente “espaco”
na midia mundial assim como se tornou tema
de conversa em vdrios setores da sociedade.
Mas o tema ndo é novo. Nossos ancestrais
ja tinham essa informacdo e faziam questdo
de passd-la adiante, de geragdo em geragdo.
Uma das partes mais importantes dessa “au-
to-preservacdo” foi o reconhecimento da nossa
interconexdo com a natureza de uma maneira
holistica, integral. Em algum momento na his-
toria da humanidade nés paramos de escutar
aos nossos idosos. Principalmente a partir da
Revolugdo Industrial, nés comegamos a esgo-
tar recursos e desconectar da natureza que su-
porta toda a vida no planeta.

Dentro do contexto de “sustentabilidade” e da
nova arquitetura “verde”, hoje vemos a Per-
macultura, um sistema de design para criar
ambientes humanos sustentaveis e produti-
vos, em equilibrio e harmonia com a natureza.
Hoje, mais de um bilhdo de pessoas vivem em
aglomerados urbanos com niveis de poluigdo
atmosférica que excedem os limites da satide
humana. Os problemas s@o muitos, como a fal-
ta de acesso a agua limpa, sequranca, traba-

lho, acumulagdo de lixo, problemas sanitarios,
entre outros. Todos nos sabemos que é muito
facil identificar problemas na maioria das ci-
dades, mas isso pode virar ao nosso favor se
a intengdo ¢ criar solucdes em vez de simples-
mente atrair atencéo para os problemas.

Muitas dreas urbanas nunca foram plane-
jadas de acordo com condicbes ambientais,
efeitos ou necessidades futuras. Muito pode
ser feito para diminuir os efeitos prejudiciais
do nosso passado e caminhar na diregdo de
uma estratégia de uso de terreno responsavel
e saudavel.

Uma vez que olharmos para os elementos da

cidade como oportunidades de criar beleza

através de design, comegamos a encontrar so-

lugdes sustentaveis que incluem:

- Transformar jardins em florestas funcio-
nais produtoras de alimentos

- Construir viveiros e canteiros em lotes deso-
cupados.

- Planejar sistemas de captagdo de Ggua

- Usar a presenca de edificios para cultivar
plantas que necessitam de sombra parcial
ou de espago vertical

- Aumentar a flora nativa e reconhecer a
funcdo vital de dreas naturais dentro de
nossas comunidades, restaurando a biodi-
versidade e criando uma imagem simpdti-
ca ecoldgica.

No Brasil, algumas organizagoes como a
OPA (OrganizagGo de Permacultura e Arte)
em Salvador, Bahia, escolheram seus locais
de atuagdo nos centros das grandes cidades.
No caso da OPA, no centro historico do Pe-
lourinho, para estrategicamente, trabalhar a
arte-educagdo e permacultura com meninos e
meninas dos invadidos casardes antigos, além
de trabalhar com as criangas da favela da en-
costa, que ficam atrds da maquiagem do Pe-

Eco-Art -

lourinho e ndo aparecem nos cartoes postais
de Salvador.

Nas dreas urbanas de um pais como o Brasil
existem muitas pessoas com energia e dispos-
tas a trabalhar pelo bem. Quando recebem
suporte adequado como educagdo e incenti-
vo para mudancas positivas, podem passar
a criar moradias em ambientes sauddveis,
bonitos e criativos no meio de um suposto
caos da cidade grande. Organizagbes como
a OPA e outras com similar perfil de dind-
mica e consciéncia global escolheram tra-
balhar com educagdo para um mundo mais
sustentdvel. No caso da OPA, com a infusdo
de Permacultura e Arte, conectando pessoas,
arte e o meio-ambiente, onde a consciéncia
ecoldgica é somada a oficinas de teatro, circo
e musica. Os jovens aprendem a trabalhar a
consciéncia corporal, a imaginagdo e a co-
laboragdo em grupo. Nesse contexto de arte
dramatica e circense, sdo inseridos conceitos
de Permacultura como o cuidado com as pes-
soas, 0 meio ambiente e a utilizacdo eficaz dos
desperdicios da cidade. As criangas também
aprendem a manusear a terra e conhecer se-
mentes e plantas.

No mundo em que vivemos e nas circunstan-
cias a que chegamos é de pura importdncia
iniciativas que acreditam que “sim se pode”.
No caso da OPA, a crenca na fusdo da Arte
com técnicas de Permacultura para gerar
idéias inovadoras, solucoes e resultados po-
sitivos na direcdo de um desenvolvimento
sustentdvel e melhoria de qualidade de vida
para todos. ®

* A Organizacdo de Permacultura e Arte
(OPA) tem como objetivo restabelecer
essa interconexdo com a natureza de uma
maneira divertida, colorida e artistica.
Para conhecer mais sobre a OPA visite
www.opabrasil.org ou entre em contato

via email info@opabrasil.org




- References Plus

We recommend...

Supporting conscious companies & their products
as well making sure you have the right information
when you be ready to help the environment as a
donator is very important for you pocket and your
eco-friendly soul. Bellow check some references we
bring for you:

www.sambazon.com — Sambazon's fair tra-

de, organic acai product line is recognized as one
of the most important income generating alterna-
tives for the Amazon region. Acai is an extremely
nutrient-dense with antioxidant levels double those
of blueberry, plus healthy omega fats, dietary fiber,
calcium, phytosterols and a nearly perfect amino
acid complex.

www.onecoco.com — ONE Enterprise is the pio-
oner company to bring real and organic coconut wa-
ter from Brazil to America in an Eco-Friendly Tetra
Pak, whose is 100% recyclable packaging. The pa-
ckage protects the coconut water (the liquid found
in young coconuts prior to the onset of maturation)

from exposures such light and oxygen — ONE did
bring to the market a product with the same flavor
and benefits of the fresh coconut water such the ri-
chness in potassium and electrolytes.
www.printgreener.com/index.html — Green
Print saves money for the consumer and trees for a
better environment. The company created and sells
a low cost software that minimizes printer paper
waste. The software is able to flag pages before they
print and alert us for make sure to have what we
really would like to print and in same time alert us
in any type of waste.

www.ific.org — The International Food Informa-
tion Council website, based in Washington D.C.
www.nccam.nih.gov — The National Center for
Complimentary and Alternative Medicine website.
www.herbalgram.org — The American Botani-

cal Council website.

www.gaspricewatch.com — Find the best price

for gasoline and heating oil by zip code. Covers all

50 states and Canada and provide other useful fuel-
buying information.

www.vrg.org — Vegetarian resource group websi-
te. Here is offered practical hints for vegetarian.
www.healthfinder.gov — The U.S Department
of Health and Human Services, information about
diseases, insurance, hospital and many others to-

pics.

www.kisuccess.com — Our publishing, marke-
ting and printing service site. Here you will find
tips for your growing your business, recommended
services and products for your/your site success
strategies, how marketing your prospects and keep
them more close to you, how design and printing
your ideas or still what is your best choices for beat
the competitive new world. All this with a conscious
living philosophy, as we believe that Going Green
takes work and a state of mind, a commitment, a
set of habits and values that become our everyday
behavior.

We Not Recommend!

www.coolearth.org — The Non-Profit Organiza-
tion based in Sweden that promote their “concern”
about the rainforest and the Amazon native com-
munity was featured last month on Globo TV - the
biggest Brazilian Broadcasting Networking, as an
organization that is not trustful. The program on
air in Brazil and around the world thought the sig-

nal of Dish Networking and Direct TV every week is
a kind of short documentary show. In this specific
episode Globo TV interviewed Cool Earth million-
aire CEQ and also natives in the Amazon including
school teachers and various locals residents. The
final conclusion is that the money from people that
have made donations was used for something, but

Write 1t Down...

Many charities give you a lot of bang for you buck.
According to the site www.charitywatch.org
, Which rates more than 500 charities in U.S. on
how much of their cash budget is spent on pro-
grams and services, about one-third of charities

www:poleposit
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earns an A — and only 5% earns the A+ (to merit an
A+, a charity must allocate at least 90% of its bud-
get to services. Among this charities are the www.
awionline — Animal Welfare Institute and www.
kidneyfund.org - American Kidney Fund). Note

vy
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not for sure to help the local poor community such
improving schools, buying books, etc, as well not for
develop a sustainable area and cover Amazon Watch
programs that protect the region. Please find out and
make your research about organizations that pro-
mote “Caring for the Amazon” or “Helping Preserve
the Rainforest” before making your donations.

* Some of the charities that rates bellow the good
rates should be in consequence of hiring outside
professional fundraisers, who keep a large portion
of the donated funds as crime preventions and vet-

erans organizations.

ionca.com’
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QUITUTES
DA
LUCIA

* Brazilian Food
* Iguarias Brasileiras
* Salgadinhos para
todas as ocasioes

Phone: (310) 479-7225
Cell: (310) 658-6910

@‘:EUSINESS SERVICES)

RICARDO COUTINHO, PFP

MNotary * Translations
Income Tax * Bookeeping
Accounting * Investments

* Homeloans

* Asset Management

* Health & Life Insurance

* Financial Planning

(323) 651-2185
fax: (323) 651-2730

r.coutinho@gte.net

/ Portuguese \

Lessons
Falamos Portugues
Have fun learning the
language & culture
of Brazil w/ Monica
Coastal Sage
School of Botanical
& cultural studies

3685 Voltaire 5t.

San Diego

AIRPORT
DROP OFF

From and To the LAX

GET A RIDE & SAVE MONEY

\\ (619)223-5229 J

* Up to 3 People = Same Price *

Planning = Arrive/Departure *

(323) 428-1963

IGREJA BRASILEIRA g

Assembléia de Deus

*Pastor Eliel Soares*

Dom. - 4:30pm Escola Dominical, 6:00pm Cultos
Terga-feira - 7:30pm Culto de Ensino Biblico
9851 Bixby Ave, Garden Grove, CA 92841

prelielsoares@hotmail.com ou (714) 863-8154

www.lgrejadebrasileiros.com

Falamos Portugués

& TOYOTA
KEYES ON VAN NUYS
"DE BRASILEIRO PARA BRASILEIRO"

' Falando Poriuguis.

Diversos Produtos Brasileiros
e Latino Americanos

Frigorifico, Padaria e Mercado

Precos Super Competitivosi!!

Festas mtantis

u . Decoragio completa com temas
variados e originais.Convites e
lembrangas personalizadas.

www.peekaboodecor.com
Sandra (310) 804-5849

# gunte nao desels tellz sntversario. A dente fazl




Early Bird Special
Monday Thru Friday
3 pm-6pm

Traditional Brazilian Cuisine

Homemade Food and Churrasco By The Pound

At Farmers Market At Culver Center
6333 W 3rd Street #618 3857 Overland Ave
Los Angeles, CA 90036 Culver City, CA 90232
Phone: (323) 931-1928 Phone: (310) 836-0080

www.pampas-grill.com - Fax: (323) 937-9506

NOW...PROMO VIDEOS AVAIABLE

Pa rty e Emi.'.;a&n:
~
: Just give us

— ﬂraﬁ a call and you
can get
B ONLY or ALL

Capoeira & Afro-Brazilian Dancers
Catering & Caipirinha Bar

Live Music (Single/Duo/Full Set) & DJ
Samba Feather - Dancers
(818)468-6474

“Go Green”

Concent

Brazilian Printing Media Pioneer In U.3

Soul Brasil is a FREE magazine published 7 times a year.
Our goal is to promote Brazil and the Brazilian culture in U.S,
especially in California. Our commitment is to inform and sometimes
to inspire our readers, as well connect them with our sponsors and advertisers.

Our largel is the Brazilians in U.S as well the “Global” community
concern about a better quality of life and a better world.

We are prout to exposure our concern and care about social responsibility,
human rights and earth sustainability.

www sodibranlli.cam

Languape: English and Portuguese (Bilingual)

Papes: 36 or 44 (Special Issue)

Circulation: 7 X Each Year / 15,000 or 20,000 (Special Issue)
Editorial: Brazilian Art & Culture and Conscious Living Promotion

Social Work

Mating the' DiH

Distribution: Los Angeles/South Bay/Orange County 42%, iR

S.Francisco/Bay Area 24%, 5. Diego {18%), 5. Barbara (6%), {‘f;‘gﬁ_ﬂ Statos ;‘;; d :

Las Vegas (2%), Hawaii (2%), Other Cities in U.S (5%) i EDktatig ™ I Tesar
Readership; 40,000 up to 60,000 each issue Heep Moving,

w
Dilice: Los Angeles (818)508-8753 / info@soulbrasil.com WW.soulp rasil.com

Advertising with Soul Brasil will help you increase your business, but as well link you
and your company as an environmental and social issue supporter!



u\

,,a,.

_gnccn nfo

Features special guests:

Fergie ¢ Juanes ¢ Ledisi » Natalie Cole ¢ will.i.am

and more

)



